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1 Design concept
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1-3 Space isolation
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1-4 Incorrect usage
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Turquoise

Coated Paper
Pantone 2747C

Process Color
C100 M98 Yb4 Kb

RGB Color
RO G27 B113

Coated Paper
Pantone 319C

Process Color
C68 MO Y26 KO

RGB Color
R30 G202 B 211
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1-6 Secondary color
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Light Sky blue
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Color logo on white backgrounds Black

1-7 Logo color regulation
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2-3 Space isolation
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2-5 Primary color
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Turquoise

Coated Paper
Pantone 2597C

Process Color
C80 M100 Y12 KO

RGB Color
R92 G15 B 139




FSEEO0ON BRAND IDENTITY GUIDELINES

2-6 Secondary color
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1-5 Notepad
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